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Manages the Consumer, Information, 
Assistance and Advocacy Team for 
Minnesota
Project Director – MinnesotaHelp.info 
Network and Aging and Disability 
Resource Center Grants
SHIP Director  - For all Minnesota 
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Minnesota
Population 2000: 4,919,479
"North Star State" 
Capital: Saint Paul 
County governments: 87  (87 
County Human Srvs Offices)
400 Nursing Homes

As of September 30, 2003, there were 414 
Medicaid certified and/or licensed NFs in 
Minnesota, with a total of 38,972 beds (this 
figure excludes a small number of non-Medicaid 
homes). The average statewide occupancy for 
NFs is 94.2 percent.

Municipal governments: 854 
Townships: 1,794 
Name derives from Sioux term for 
"cloudy water“
F Scott Fitzgerald - “Vitality 
shows in not only the ability to 
persist but the ability to start 
over.“
Thanks to www.epodunk.com
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Our Future – Project 2030
The population over 85 in Minnesota will increase by almost 400% by 2050; the rest of 
the population by only 25%.
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In response…

Minnesota is entering the sixth year of rebalancing 
long-term care which has several strategies,
One key strategy is to implement a new approach to 
assisting people in accessing assistance with long-
term care supports and planning,
The Access portion of our model has several key 
assumptions:

1.  A neutral, effective and efficient information and 
access system that is comprehensive is necessary to 
address the changing landscape for consumers,
2.  As people live longer, increasing numbers will access 
long-term care supports and other services,
3.  Families will manage a more complex world that has 
a constantly changing economic, technological and social 
environment, and
4.  Families will use technology to access information 
and supports.
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Goals of the ADRC grant – Continue to 
Enhance Access and Information Systems

Continue to rebalance long-term care system
By creating online decision support in conjunction 
with existing resource database
Resource Centers place information where people 
go through their “normative processes”
Engage key players by building community 
partnerships (Network)
Redesign service delivery

Our outcomes
Encourage people to use home and community 
based services
Delay facility placement
Plan for long-term care needs 
Create more information options for people
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Our Model
Pros:

Builds upon existing system 
of providers and supports 
rather than creating 
something “new” or building 
new structures
Leverages capacity of the 
current infrastructure
Will result in more 
efficiencies across the 
system which will ultimately 
result in savings
Organizations will have 
more ownership because 
they can become part of 
something instead of just 
refer to “it”
Results in real “systems 
change”
Is Research based

Cons
Isn’t a “sexy” new 
building so the political 
sell is hard
Will possibly require a 
change and shift in 
resources in 
organizations which 
isn’t always possible
Hard to measure results 
across so many 
providers and systems 
so ultimately difficult to 
evaluate
Partnerships and 
collaboration aren’t 
easy but they are well 
worth it in the end due 
to the relationship 
building and lessons 
learned
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Studies Show

A lack of understanding of health care options 
limits peoples’ ability to care for their health 
problems,
Inadequate access to information may lead to 
poor health outcomes, increase risk of health 
status and increased risk of hospitalization,
Much of what is produced for consumers both 
in print and the internet is at a higher literacy 
level than the average reading level of the 
American public and fails to communicate the 
basic information, it intends.
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So…what does the 
research tell us about 
how consumers access 
information and most 
specifically long-term 

care information?

Minnesota Consumer Decision Tool
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Consumer behavior

Generally seek information at the time in which 
the information is needed
In the format that is most convenient and 
familiar to them.
Each person is different, based on the way 
they learn and retain information.
For some, a conversation with someone is 
necessary to create an understanding, for 
others, the Internet is the primary information 
source.
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Other preferences

People need and want information based 
on their unique differences that might be 
based on:

1.  Age
2.  Educational level
3.  Language use
4.  Physical and mental abilities.
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Internet Use Increasing 

Regardless of income, education, age, 
races, ethnicity, or gender.
68% of Americans now have some sort 
of access to the internet
35% have used the internet to seek 
health information and 39% of Internet 
users indicate that they have used the 
Internet to seek health information for 
another person such as a family 
member.
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Internet Use

About one in four 
say their use of 
the Internet 
played a key role 
in the way they 
took care of that 
loved one.
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So….

The Internet must play a big role in 
how government shapes consumers 
behaviors and choices.
Secondly, the Internet information 
must be made available in a range of 
options to meet a variety of literacy 
and language needs.
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Our ADRC targeted elderly population in 
Hennepin County

(65 + years of age)

Current Estimated Population Aged 65+ = 125,000
Non-frail = 95,000 (blue)
Frail = 30,000 (yellow and red)

Red – Elders receiving 
federal, state and/or county 
funded services

Yellow – Frail elders who 
are: receiving help from 
caregivers, institutionalized, 
paying for their own care, 
or eligible to receive 
publicly-funded services but 
have declined.
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Who is part of the
MNHelp Information Network?

All who are or serve Minnesotans!

It’s all about helping people find the
resources they need in a manner and place
most comfortable to them – there are many
doors to resources.
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What is the
MinnesotaHelp Information Network?

Telephone assistance
Senior LinkAge Line®, 800-333-2433
Disability Linkage Line™, 866-333-2466
Family Linkage Line, in development

Network Portals, community locations
In-person assistance
Internet, www.minnesotahelp.info
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MinnesotaHelp Information Network
components

Telephone assistance
Senior LinkAge Line®, 800-333-2433
Disability Linkage Line™, 866-333-2466
Family Linkage Line, in development
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MinnesotaHelp Information Network
components

Network portals consist of:
Health clinics
Libraries
Senior/community centers
Human Resource offices

Access to online, telephone, written and 
in-person information and assistance.
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MinnesotaHelp Information Network
components

In-person assistance
Network Liaisons at the community 
locations
Senior LinkAge Line®
Long-term Care Consultation
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MinnesotaHelp Information Network
components

Internet, www.MinnesotaHelp.info
Resources for…the entire family
Community services
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MinnesotaHelp Information Network
components

Consumer Decision Tool (CDT)
To be available on 
www.MinnesotaHelp.info
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Consumer Decision Tool (CDT)

The “Consumer” is:
Person over 60
Family member and/or Caregiver
Professionals – discharge planners 
or social workers who want to 
develop an informal resource plan 
NOT a formal assessment
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Consumer Decision Tool (CDT)

Assess needs – current and future
Identify services
Create a Plan
Request personalized assistance 

Note: CDT not meant to replace a formal 
assessment tool(s).  It is a CONSUMER 
decision tool.
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CDT is intended to…

Educate caregivers
Educate professionals 
Identify needs and provide links to 
community services 
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Consumer Decision Tool

Demo profile
Caregiver
Caring for 80 year old parent
Has low-medium needs
Parent wants to remain at home
Parent lives in Hennepin County
Parent lives alone
Caregiver is in state
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Other ADRC Objectives

1 Resource Center Open in 
Brookdale Library = County Service 
Center
Statewide marketing materials and 
“koisk” in development


